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1. Introduction
     Recently a lot of Japanese people go abroad for travel or business. On the other hand, a lot of foreigners come to Japan. But most foreigners who come to Japan don’t speak Japanese in spite of being in Japan. In addition, there isn’t English information about everything in Japan. Naturally, there is some information in English. So foreigners sometimes profit, sometimes puzzle when they come to Japan to do something. 

When do they profit and when are they puzzled? This paper will concentrate on this question for foreigners especially in Kumamoto. Section 2 will begin with an introduction to linguistic auditing which forms the background for this research, and Section 3 is about the result of an actual survey conducted with foreigners in Kumamoto.
2. Background to linguistic auditing

     In Europe, there is a new business and research field called linguistic auditing, which evaluates management of language in companies, government and associations. This is quite important, and evaluation of language management should be strictly executed as accounting auditing. This idea is unusual in Japan, but if we think about companies which are surrounded by international circumstances, linguistic auditing also should be adopted in Japanese companies. In the future, perhaps experts of linguistic auditing may appear in Japan as well. 

     Companies are audited with a clear policy of defining their need for relative languages, and how they are treating those needs. Having excellent international communication skills or having a solid education of staff are important factors for company’s trust. On the other hand, the company which doesn’t have these seems to be imperfect in management. If they go after global development, Japanese companies can expand their activities by using English as an international language. 

     In case seeing in the homepages of Japanese companies in English, management of language is not good enough. Seeing from foreigners, renewal of information is very late. If Japanese companies don’t cherish the English homepage as a media, foreigners feel that they aren’t interested in international information. Through companies adopt linguistic auditing actively, they are demanded full provision of language. 
     Japanese people don’t have idea of linguistic auditing yet, but then, Japanese companies are interested in communicative ability of staff for English nowadays.

3. Other language management
Japanese companies already manage language abilities in other ways instead of linguistic auditing. The score of TOEIC is considered in many areas such as employment, personnel transfers and business content. Some companies have employees start studying for the TOEIC test or training in English as soon as an unofficial decision to hire them is made. However, companies focus not only on TOEIC but also on reviewing own training in English. 

     Companies are interested in communicative ability of staff in English because they are conscious that it is very important for company’s achievement. The idea of linguistic auditing doesn’t exist in Japan, but Japanese companies already work on it.

     On the other hand, the Japanese government has also worked on some measures for sightseeing. On January 31, 2003, prime-minister Koizumi announced a plan to increase foreign visitors to 10 million by 2010. Later he held ‘The visit Japan campaign’ on March 26, and introduced some measures. On December 31, 2004, the number of foreign visitors amounted to 6 million. Also in 2005, Chubu international airport was opened on February 17 and Aichi international exhibition was held in Aichi prefecture on March 25. 
     Sightseeing livens up the economy and advances the relationship with foreign countries. Japanese companies or government consider and practice some plans to increase the visitors. However, actually, foreigners are satisfied with them. When they consider the plans, they should see them from foreigner’s position. 

4. Questionnaire results
Actually, are linguistic auditing and other language management reflected in society? The following is the result of a survey about foreigner’s needs about information for them in Kumamoto. It was answered by 45 people, 11 Americans, 3 British, 5 Canadians, 2 Australians, 1 New Zealander, 1 Indian, 2 Germans, 2 Russians, 1 Mexican, 1 Swiss, 1 Turkish, 1 Cuban, 1 Honduran, 1 Israeli, 8 Chinese, 3 Koreans and 1 Myanmarese who live in Kumamoto. This questionnaire was answered by 23 native speakers for English. Germans, Russians, Mexican, Swiss, Turkish, Cuban, Honduran, Israeli, Chineses, Koreans and Myanmarese are non-native speakers for English, but they answered about English.
	
	shopping
	Hotels
	Food/restaurant
	Sightseeing 
	transportation
	Hospitals
	Other services
banks, post office police

	Enough
	４
	10
	11
	19
	8
	9
	5

	Some, but not enough
	20
	8
	12
	12
	18
	8
	11

	Very little
	12
	11
	19
	12
	12
	13
	20

	None at all
	7
	6
	3
	1
	5
	6
	7

	Isn’t necessary
	2
	10
	0
	1
	2
	9
	2


	　
	shopping
	Hotels
	Food/restaurant
	Sightseeing 
	transportation
	Hospitals
	Other services
banks, post office police

	Enough
	9%
	22%
	24%
	42%
	18%
	20%
	12%

	Some, but not enough 
	44%
	18%
	27%
	27%
	40%
	18%
	24%

	Very little
	27%
	24%
	42%
	27%
	27%
	29%
	44%

	None at all
	16%
	14%
	7%
	2%
	11%
	14%
	16%

	Isn’t necessary/ never gone
	4%
	22%
	0%
	2%
	4%
	20%
	4%


     About shopping, the feeling of foreigners is different. One of the causes is some shopping areas have enough information, and others don’t. Sightseeing information seems to be available. On the other hand, they have very different opinions about hospitals. It is perhaps because big hospitals may have enough information, but others don’t have it. One respondent said that it would be useful to have an English guide for this even though they can get a general idea from reading the Japanese, because it is very important. Respondents have different opinions even about Hotels. Like hospitals, hotels are places that foreign residents do not have occasion to use except in rare circumstances like emergencies and visiting friends. About transportation, there is some information, but they aren’t satisfied. From their comments, foreigners need more bus information especially. 

In addition, 3 students answered that they can get some information for each area in facilities of college. The most available information to foreigners is sightseeing information. From their comments, there seems to be much information on tourist attractions. On the other hand, the least available information for foreigners is restaurants and other services. One respondent commented that he looked at restaurant guidebooks, but everything was in Japanese. Other respondents commented that the post office seems to have some information, but Higo bank is lacking in English. 

5. Conclusion
     Japanese have no idea about linguistic auditing, but companies are interested in communicative ability of English especially TOEIC. The government is planning some projects to bring in more foreigners. However, they bear little fruit now. Actually, foreigners aren’t satisfied with the English information available to them. Especially, foreigners need shopping information. Almost half of the respondents answered there was some information, but not enough, and only 9 % answered enough. They also need more information on transportation (especially buses), restaurants, and banks. 
     This paper investigated only Kumamoto. In case investigating in Tokyo or some big city, the results will probably change. In addition, information is not only written words but also spoken utterances. It should be investigated whether people can speak English by each area, and comparing the result between Tokyo and Kumamoto next time. It would be good to know how foreigners get their information too.
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